


Why GIS for the 
Entertainment  
Industry?
The entertainment industry is changing rapidly. 
Consumers expect richer, higher-quality content 
for their money. Because budgets won’t allow 
producers to increase costs, they have to do 
more with less. Using geographic information 
helps you create better content.

Film locations

Geofencing

Resource allocation

Location analytics

Visibility analysis

Campaign efficiency

Previsualization

Park site designs

Digital sets

Massive 3D city sets

Second screen story maps (2D/3D)

Urban game content

To get started, visit  
esri.com/Entertainment 
or contact  
Dominik Tarolli at 
dtarolli@esri.com. 
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