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ROUTE PLANNING AND OPTIMIZATION

PUBLIC WORKSPOSTAL & 
PARCEL DELIVERY

NEWSPAPER UTILITIES

10101

• Meter reading
• AMR
• Work orders & inspections
• Outage management

• Letter delivery
• E-commerce packages

• Home delivery
• Retail distribution
• Total market coverage 

(TMC)

• Waste management
• Street sweeping
• Snowplow
• Work orders & inspections



PARTNERS

20 YEAR 
GOLD

PARTNER



• Dynamic routing for parcel delivery
• Fast results
• Scalable SaaS solution
• Reduced I.T. infrastructure
• ArcGIS for Server
• Standard APIs

• Traditional route planning
• Large-scale projects
• Route balancing and sequencing
• Detailed editing tools
• Custom features



Help 
drivers 
on the 
road

Improve 
customer 

satisfaction

Decrease 
total 

route time 
and distance

Solve 
large

problems 
in seconds

Save time and 
money 
with 

hosted 
deployment

VALUE OF ROUTE OPTIMIZATION





ROUTE PLANNING AND OPTIMIZATION



HIGH-DENSITY OPTIMIZATION





 Hundreds of locations
 Walking service
 Driving service
 Park and loop problems

OPTIMIZE SEQUENCES 
FOR LARGE ROUTES



 Solver options
 Sequence editing tools

DETAILED 
CONTROL FOR 
LINE OF TRAVEL



WEB SERVICES FOR DYNAMIC ROUTES



ROUTE OPTIMIZATION - INTEGRATED

HANDHELDS
TELEMATICS

Esri NAVIGATOR
RS NAVIGATOR

TOMTOM

GIS 
VIEWING

REPORTING



 Hundreds of locations
 Walking service
 Driving service
 Time-definite deliveries

GENERATE ROUTES 
AND OPTIMIZE SEQUENCE



 Coming later in 2017
 View the results of RaaS in your browser

WEB VIEW



CASE
STUDY - ONTRAC



 Western US last-mile fulfillment 
 1400 routes per day in RaaS
 70-75 stops per route
 Option for contract drivers
 RaaS integrated with handhelds

 Drivers sequence routes in <30 sec.
 30 minutes more time for deliveries
 Time definite deliveries being met
 Fewer drivers making more deliveries
 1 million routes in April

CASE STUDY: DRIVING CLIENT SUCCESS



6. Sent to RaaS
Geocoded
Sequenced

.NET
JAVAADDRESS

FACILITIES

PARMETERS

1. Packages sorted in 
Distribution Center 2. Driver 

scans 
packages

3. Driver 
requests 
sequence

4. OnTrac Distribution Center 
Server receives request

5. Objects are 
created

7. OnTrac 
requests results 
and processes8. Results are 

returned to the 
driver

9. Driver loads 
the van and goes

CASE STUDY: DRIVING CLIENT SUCCESS
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CASE STUDY: DRIVING CLIENT SUCCESS



CASE STUDY: DRIVING CLIENT SUCCESS

CLIENT BENEFITS

Reduce average 
travel distance

8-10%, 50 miles per route ~ 4.5 miles, 
$1.25/mile

Decrease route planning time 30 minutes, 6-8 additional stops
$10/hour

Save time sorting and loading, load in 
waves

15 minutes, 3-4 more stops
$10/hour

Reduce number of routes 10% fewer routes
Fixed costs $100/route

Meet critical delivery times Fewer redeliveries
1-2 per route $1-$2



CASE STUDIES



ABOUT ROUTESMART
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RouteSmart is 
global

Since 1986 Experience and 
innovation

Route planning 
is at our core

Big Data
routing
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RouteSmart

• We support it
• We back it
• We partner with 
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s • Experienced 
Implementation 
Consultants

• Product training
• Special projects
• Dedicated 

Support Staff
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s • Networking 
forums

• SmartDirections
news and info

• Skill Builder 
program

• Routing U
• Intersect 

conferences

DRIVING CLIENT SUCCESS



INTERNATIONAL CLIENTS



www.routesmart.comwww.routesmart.com

 Company information
 Industry profiles
 Case studies

WWW.ROUTESMART.COM
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