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How Carrefour increased its local
marketing results with innovative
location based marketing (LBM)

Olivia Sedant (Galigeo)



More than 12 000 stores in the world
13 million customers every day
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Business needs:

Increase efficiency and ROI of retall
marketing with an omni-channel Location
Based Marketing platform to manage geo

targeted campaigns



Empower business data with geospatial information
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Worldwide Geomarketing Solution

Leaflet distribution

AMULTI-LOCAL GROUP

EUROPE (exciuding Feancs)

5,067 stores

Location Based
(including franchisees and partners) I\/Ial’ ketl n g

@esri calicco

Displays

- — EEE—— 876 stors
N o o ,
g g d
conres commeress ® |ntegrated courtnes

© Franchised countres |

OTHER LOCATIONS *
297 stores

* Africa, Middle East and Dominica

Geo-analytics
vl ¥
\GA. QIl



GeoDashboard

Sélectionner une carte : M

Marketing analytics

- Store performance
analysis

- Web analytics

- ROl for marketing
activities
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% de PORTEURS PAR MACRO-SEGMENT
m (Oct 2009-Sept 2010)

MNombhbre de porteurs actifs
Pénétration des porteurs (%)
CAmoyen par porteur hors carb. (€

CAtous clients hors carb. (€

CAredressé des clients hors carb. (€
(Symboles proportionnels)

6 250,00 31562500 625 000,00

Evolution du nombre de porteurs a période
L comparable (Nb abs)

Evolution du taux de pénétration des porteurs
| a période comparable (%)

Evolution du CAtous clients a période
M comparable (%)
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Geomarketing Application
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SEO on
mobile Maps

Flyer distribution on Trade area




Bluetooth proximity beacon

! Max distance 20m
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Galigeo | Confidential



Partner

« Since 2001

Partner Network Gold

« Paris, Frankfurt, New-York, Toronto, Bangkok

« More than 200 customers
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