Tapestry Segmentation
™

Esri’s Tapestry™ Segmentation system divides U.S. residential areas into 65 distinctive segments based on socioeconomic
and demographic characteristics to provide an accurate, detailed description of U.S. neighborhoods. Tapestry Segmentation
can help you to identify your best markets, find the most profitable consumer types, tailor marketing messages to fit your
audience, and define product and service preferences. Here’s a brief description of a Tapestry segment.

16—Enterprising Professionals
Segment Code—16
LifeMode Summary Group—L2 Upscale Avenues
Segment Name—Enterprising Professionals Urbanization Summary Group—U3 Metro Cities I

Demographic

Preferences

Young, educated, single, married, working professionals,
residents of Enterprising Professionals neighborhoods
have a median age of 32.4 years. Forty-three percent of the
households are singles who live alone or share housing with
roommates, and 43 percent are married couple families.
With an annual household growth of 1.95 percent per
year since 2000, the households in this segment comprise
approximately 2 percent of total US households. The
diversity of the population is similar to that of the US Most
of the residents are white; however, 12.4 percent are Asian.

They are young and mobile with growing consumer clout.
Those who rent hold renter’s insurance policies. They rely
on cell phones and e-mail to stay in touch. They go online
to download videos and music, track their investments,
and shop for items, including personal computers and
software. They own laptops, video game systems, and digital
camcorders.

Socioeconomic
Median household income is $69,779 and median net worth
is $76,852. Ninety percent of the households earn income
from wages and salaries; 39 percent receive income from
investments. This is an educated group: approximately half
of the population aged 25 years and older hold a bachelor’s
or graduate degree; more than three in four have attended
college. These working professionals are employed in
various jobs, especially in management, finance, computer,
sales, and office/administrative support. Labor force
participation is 73.4 percent.

Residential
Enterprising Professionals residents move frequently to find
growth opportunities and better jobs, especially in cities
such as Chicago, Atlanta, and Seattle. Forty-six percent
of the households are located in the South, 29 percent
are in the West, and 20 percent are in the Midwest. They
prefer to own instead of rent in newer neighborhoods of
townhouses or apartments. The median value is $223,479
for owneroccupied houses. For those who rent, the average
gross rent is 36 percent higher than the US average.

They love to travel abroad and in the United States often.
They play video games, visit theme parks, jog, and swim.
They read computer, science, and technology magazines and
listen to alternative, public-all-talk, and sports radio. They
eat out at Cheesecake Factory and Chili’s Grill and Bar. They
shop for groceries at stores such as Publix and Albertson’s.

For more information about Tapestry
call Esri at
1-800-447-9778
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