Tapestry Segmentation
™

Esri’s Tapestry™ Segmentation system divides U.S. residential areas into 65 distinctive segments based on socioeconomic
and demographic characteristics to provide an accurate, detailed description of U.S. neighborhoods. Tapestry Segmentation
can help you to identify your best markets, find the most profitable consumer types, tailor marketing messages to fit your
audience, and define product and service preferences. Here’s a brief description of a Tapestry segment.

18—Cozy and Comfortable
Segment Code—18
LifeMode Summary Group—L2 Upscale Avenues
Segment Name—Cozy and Comfortable Urbanization Summary Group—U8 Suburban Periphery II

Demographic

Preferences

Cozy and Comfortable residents are middle-aged married
couples who are comfortably settled in their single-family
homes in older neighborhoods. The median age of 42.3
years is five years older than the US median of 37 years.
Most residents are married without children or married
couples with school-aged or adult children. With 8.7 million
people, this is a relatively large segment that is growing
moderately by 0.48 percent annually since 2000. Most of
these residents are white.

Cozy and Comfortable residents prefer to own certificates
of deposit and consult a financial planner. They typically
hold a second mortgage, a new car loan, a home equity
line of credit, and a universal life insurance policy. Home
improvement and remodeling projects are important to
them. Although they will contract for some work, they
attempt many projects, especially painting and lawn care.
Depending on the season, they play golf or ice skate for
exercise. They attend ice hockey games, watch science
fiction movies on DVD, and take domestic vacations. They
eat at family restaurants such as Friendly’s, Bob Evans Farms,
and Big Boy.

Socioeconomic
Although the labor force is older, they are in no hurry to
retire. The labor force participation rate is 65.7 percent; the
unemployment figure is 9.3 percent. Employed residents
work in professional, managerial, and service occupations
in a variety of industry sectors. Occupation distributions
are similar to US values. The median household income is
$65,665. Income for 80 percent of the households is earned
from wages and salaries. Forty-six percent of households
receive investment income. Their median net worth is
$181,850.

Residential
Cozy and Comfortable neighborhoods are located in
suburban areas, primarily in the Midwest, Northeast, and
South. Many residents are still living in the homes in which
they raised their children. Single-family structures make up
88 percent of the household inventory. The median home
value is $154,868. Sixty-two percent of the housing units
were built before 1970. Home ownership is at 85 percent.

Going online isn’t a priority, so they own older home
computers. Television is very important; many households
own four or more sets so they won’t miss any of their
favorite shows. They watch sports, particularly football, and
news programs. Reading the Sunday newspaper is part of
the routine for many.
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