Tapestry Segmentation
™

Esri’s Tapestry™ Segmentation system divides U.S. residential areas into 65 distinctive segments based on socioeconomic
and demographic characteristics to provide an accurate, detailed description of U.S. neighborhoods. Tapestry Segmentation
can help you to identify your best markets, find the most profitable consumer types, tailor marketing messages to fit your
audience, and define product and service preferences. Here’s a brief description of a Tapestry segment.

20—City Lights
Segment Code—20
Segment Name—City Lights

LifeMode Summary Group—L3 Metropolis
Urbanization Summary Group—U1 Principal Urban Centers I

Demographic

Preferences

The City Lights segment is composed of diverse
neighborhoods situated primarily in the Northeast. This
dense urban market is a mixture of housing, household types,
and cultures that all share the same city space. Households
include families and singles, similar to the US distribution
by household type. With a median age of 38.6 years, the
population is slightly older than that of the US Compared
to the US population, there are fewer children and slightly
more people aged 75 or older. The ethnic or racial diversity
is slightly higher than the US level, with higher ratios of Asian,
Hispanic, and multiracial populations.

City Lights residents lead an urban lifestyle and take
advantage of big-city opportunities. They buy household
furnishings, groceries (including fast food and takeout),
personal goods, and entertainment. They are more likely to
buy household furnishings than home maintenance. They
shop for clothes, shoes, jewelry, and toys at stores such as
Target, Macy’s, and Costco. They buy groceries at stores
such as Kroger and Stop & Shop.

Socioeconomic
City Lights residents earn a good living working in whitecollar
and service occupations. The median household income is
$63,959, derived primarily from wages and some investments.
The median net worth is $105,095. The labor force
participation rate of 62.9 is slightly above the US level.

Residential
Housing types include single-family homes, townhouses, and
apartments in buildings with 2 to 50 or more units. Thirtyfive percent of housing are apartments in buildings with two
to four units, approximately four times the national level.
Unlike US housing, the proportion of single-family homes in
the City Lights market is only 36 percent of the household
inventory. Housing is also much older than the US average,
because nearly two-thirds of the structures were built before
1960. The home ownership rate of 54 percent is lower than
the national average. The median home value of $346,249 is
more than double that of the US median.

City Lights residents take vitamins, practice yoga, and do
aerobics to stay fit. They travel domestically and abroad,
take cruises, go to the movies, and watch family and classic
movies on DVD. They visit Atlantic City to gamble and play
the lottery. They read two or more Sunday newspapers and
listen to news, soft adult contemporary, and classical music
radio. Many households in large cities subscribe to digital
cable service; HBO is a favorite cable channel.

For more information about Tapestry
call Esri at
1-800-447-9778
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esri.com/tapestry
Copyright © 2011 Esri. All rights reserved. Esri, the Esri globe logo, Tapestry, @esri.com, and esri.com are trademarks, registered
trademarks, or service marks of Esri in the United States, the European Community, or certain other jurisdictions. Other companies and
products mentioned herein may be trademarks or registered trademarks of their respective trademark owners.
G45224
ESRI2C10/10dg

