
31—Rural Resort Dwellers

Demographic
These neighborhoods are found in pastoral settings in rural 
nonfarm areas throughout the United States. Household 
types include empty-nester married couples, singles, and 
married couples with children. The median age is 47.6 years; 
more than half are aged 55 and older. Most residents are 
white in these low diversity neighborhoods.

Socioeconomic
Although retirement beckons, most of these residents 
still work. The median household income is $47,120, 
slightly below the US level. Six percent of those who are 
employed work at home, twice the US rate. Because so 
many residents are aged 65 and older, receipt of retirement 
income and Social Security benefits is common. More than 
two-fifths collect investment income; approximately 20 
percent receive self-employment income. Nearly one in 
four residents aged 25 years and older holds a bachelor’s 
or graduate degree; half of the residents have attended 
college. The median net worth is $104,741, slightly below 
the US median.

Residential
The number of households in these small, low-density 
neighborhoods is growing at 1.5 percent annually. Seventy 
eight percent of the housing is single-family structures; 15 
percent is mobile homes. Home ownership is at 81 percent; 
the median home value is $181,197. Of the Tapestry 
segments, Rural Resort Dwellers has the highest percentage 
of seasonal housing, 16 times higher than the national level.

Preferences
These residents live modestly and have simple tastes. They 
often work on home improvement and remodeling projects 
and own garden equipment to maintain their yards. They 
cook and bake at home. Many households own multiple 
pets, particularly dogs and cats. Riding lawn mowers and 
satellite dishes are familiar sights in these areas, along with 
multiple vehicles, including a truck.

Active participants in local civic issues, residents also 
belong to environmental groups, church and charitable 
organizations, fraternal orders, unions, and veterans’ 
clubs. They go hiking, boating, canoeing, hunting, fishing, 
horseback riding, and golfing. They listen to country 
radio and watch Animal Planet, CMT, BBC America, the 
National Geographic Channel, and primetime dramas on 
TV. The older residents focus on their general health care, 
prescription medications, and financial and retirement-
related matters. Many residents actively manage or plan 
their investments and retirement savings. The self-employed 
residents are more likely to have IRAs than 401(k) plans.
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