Tapestry Segmentation
™

Esri’s Tapestry™ Segmentation system divides U.S. residential areas into 65 distinctive segments based on socioeconomic
and demographic characteristics to provide an accurate, detailed description of U.S. neighborhoods. Tapestry Segmentation
can help you to identify your best markets, find the most profitable consumer types, tailor marketing messages to fit your
audience, and define product and service preferences. Here’s a brief description of a Tapestry segment.

36—Old and Newcomers
Segment Code—36
LifeMode Summary Group—L4 Solo Acts
Segment Name—Old and Newcomers Urbanization Summary Group—U4 Metro Cities II

Demographic

Preferences

Residents of these transitional neighborhoods are either
beginning their careers or retiring. They range in age from
their 20s to 75 and older. Their median age of 37.2 years splits
this disparity. There are more singles and shared households
than families in these neighborhoods. Most of the residents
are white; however, the diversity closely resembles that of the
United States.

Their purchases reflect the unencumbered lifestyles of singles
and renters. They spend less at the grocery store than larger
households. A domestic subcompact or compact car serves
them well. They arrange their vacations to keep in touch with
out-of-town relatives and friends.

Socioeconomic
Sixty-five percent are in the labor force; the unemployment
rate is 10.6 percent. The median household income of
$44,601 and the median net worth of $23,498 are below the
US medians. Educational attainment, college, and graduate
school enrollment are above average. The distribution of
employees by occupation is similar to that of the United States.

Residential
Spread throughout metropolitan areas of the United States,
Old and Newcomers neighborhoods sustain a lot of transition.
More than half the population aged five years and older
has moved in the last five years. More than 60 percent rent;
approximately half in mid- or high-rise buildings, with nearly 14
percent in two- to four-unit buildings. Six in ten housing units
were built between 1969 and 1989. The average gross rent in
these neighborhoods is similar to the US average. The median
home value is $149,772.

They read fiction and nonfiction, newspapers, and magazines.
They watch TV, listen to contemporary hits radio, go to
the movies, and rent DVDs to view at home. Their leisure
activities are as varied as their ages. They exercise by walking,
swimming, and going bowling. They also cook at home.
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