Tapestry Segmentation
™

Esri’s Tapestry™ Segmentation system divides U.S. residential areas into 65 distinctive segments based on socioeconomic
and demographic characteristics to provide an accurate, detailed description of U.S. neighborhoods. Tapestry Segmentation
can help you to identify your best markets, find the most profitable consumer types, tailor marketing messages to fit your
audience, and define product and service preferences. Here’s a brief description of a Tapestry segment.

46—Rooted Rural
Segment Code—46
LifeMode Summary Group—L12 American Quilt
Segment Name—Rooted Rural Urbanization Summary Group—U11 Rural II

Demographic

Preferences

The population of the Rooted Rural segment is slightly
older, with a median age of 42.6 years; 50 percent are
older than age 55. Married-couple families dominate these
rural neighborhoods; however, 23 percent are singles who
live alone. More of the married-couple families are empty
nesters than those who have children. There is little ethnic
diversity in the Rooted Rural segment; almost 90 percent of
the residents are white.

Rooted Rural residents are do-it-yourselfers. These settled
families take pride in their homes and keep busy with
home improvement and remodeling projects. They are also
proud of their gardens, regularly buying lawn and garden
insecticides, flower and vegetable seeds, and plants. Typical
of their rural lifestyle, many have a lawn or garden tractor and
ATVs and own an assortment of tools. They prefer domestic
vehicles; most households own or lease a truck. Typically, a
household member handles vehicle maintenance. Many
homes have pets.

Socioeconomic
The median household income for this segment is
$37,952; the median net worth is $60,202. The labor force
participation of 57 percent is below the national level. Onethird of the households receive Social Security benefits.
Although the agricultural industry is more prominent in this
market than at the US level, many employed residents work
in the service and manufacturing industry sectors. More
than three in four people aged 25 or more have graduated
from high school; 12 percent hold a bachelor’s
or graduate degree.

Residential
Although Rooted Rural neighborhoods are located in
rural areas throughout the country, more than three-fifths
of the households are found in the South. Housing types
include single-family dwellings (70 percent of households)
and mobile homes (26 percent). Home ownership is at 81
percent; the median home value is $95,084. Most of the
housing units were built after 1970. A higher proportion
of seasonal housing contributes to higher vacancy rates
in these neighborhoods. Local residents tend to move
infrequently.

When families eat out, they prefer Ryan’s Family Steakhouse,
but they generally prepare meals at home with fresh
vegetables from their gardens. Many homes own a separate
freezer to store their produce. They shop for groceries and
buy their favorite Folger’s coffee at Winn-Dixie, Piggly Wiggly,
or a Wal-Mart Supercenter.
They hunt, fish, ride horseback, attend country music
concerts, and go to car races. They read hunting and fishing
magazines and listen to country music and auto racing on the
radio. Many have a satellite dish so they can watch rodeo/
bull riding, truck and tractor pulls, reality TV, auto racing, and
fishing programs as well as a variety of shows on CMT.
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