Tapestry Segmentation
™

Esri’s Tapestry™ Segmentation system divides U.S. residential areas into 65 distinctive segments based on socioeconomic
and demographic characteristics to provide an accurate, detailed description of U.S. neighborhoods. Tapestry Segmentation
can help you to identify your best markets, find the most profitable consumer types, tailor marketing messages to fit your
audience, and define product and service preferences. Here’s a brief description of a Tapestry segment.

56—Rural Bypasses
Segment Code—56
LifeMode Summary Group—L11 Factories and Farms
Segment Name—Rural Bypasses Urbanization Summary Group—U11 Rural II

Demographic

Preferences

The age and household composition of the Rural Bypasses
market is very similar to US distributions. Half of the households
consist of married-couple families, 15 percent are single-parent
families, and 7 percent are other family types. One-fourth of the
households consist of a single person. The median age for this
segment is 38.3 years, near the US median of 37 years. Fiftyeight percent of the residents are white; 35.5 percent are black.

Typical of their country lifestyle, Rural Bypasses residents
prefer to drive trucks and SUVs and listen to country radio.
To save money, they eat at home and maintain their homes
and gardens themselves. In areas with no cable access, some
residents install satellite dishes to watch TV. They frequently
watch sports on TV, particularly NASCAR and other auto
races, college football games, and fishing programs. They
read fishing and hunting magazines. Conservative with their
long distance calls, resident demand for cost-effective cellular
services is growing. They shop at discount stores, preferably at
Wal-Mart. They also order from catalogs and from their Avon
representatives. They shop at home improvement stores such
as Lowe’s and fill prescriptions at the local Wal- Mart Pharmacy
instead of regular pharmacies. This is the top Tapestry
segment to own and/or buy new motorcycles.

Socioeconomic
The median household income is $28,082. Wages and salaries
provide the primary sources of income; however, many depend
upon Social Security, Supplemental Security Income, and
public assistance for support. Because of low home values and
household debt, the median net worth is $22,235. Overall, two
in three residents aged 25 years and older have graduated from
high school; the population with a bachelor’s degree is onethird that of the US level. Employed residents work in a variety
of occupations, with a slightly higher percentage in blue-collar
occupations. Higher-than-average proportions of employed
residents work in the agricultural, mining, manufacturing, and
construction industry sectors. Compared to US levels, the
labor force participation rate of 50 percent is low and the
unemployment rate of 14.6 percent is high.

Residential
Open space, undeveloped land, and farmland are found in
Rural Bypasses neighborhoods, located almost entirely in the
South. Families live in small towns along country back roads.
Residents enjoy the open air in these sparsely populated
neighborhoods. Most houses are modest, single-family
dwellings; 32 percent are mobile homes. Home ownership is at
76 percent; the median home value is $63,328, one of the three
lowest of the Tapestry segments. Most housing in this market
was built after 1969. The vacancy rate of 16 percent is high.
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