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Partner Directory Guidelines 

When creating your listings for the Esri Partner Directory, it's important to consider that the 

core audience includes potential and existing users, as well as Esri and Esri distributor staff.  

These audiences want to understand how your organization is aligned with Esri and how 

they can benefit from connecting with you by using or recommending your solutions or 

services. 

Company Listings 

All company listings should include the following: 

1. Company logo and company overview 

2. Website, who to contact, and e-mail 

3. Keywords (for searching purposes) 

4. Resources about the company 

Let users know how your organization is aligned with Esri and identify what your 

organization is doing to expand the use of Esri technology, grow and support the GIS 

community, and help users be successful through scalable solutions and services. 

Include references to the following: 

 Esri technology focus—Let users know that you are aligned with the ArcGIS Platform 

and latest product versions and trends (ArcGIS Online, ArcGIS for Mobile, Location 

Analytics, etc.). 

 Esri software expertise—Specific product expertise, platform knowledge, 

development skills, number of staff with certain proficiencies 

 Industry expertise—Is your company a leader in a specific industry? Do you have 

cutting-edge industry know-how? Do you service a large number of users in a certain 

domain? Is your company an expert serving a niche market? 

 Geographic reach (countries where you are currently doing business) 

 Esri technology-based flagship product(s) 

 Alignment with other Esri partners and/or distributors 

 Number of years serving the GIS community 

 

Keywords and Resources 

Keywords make it easy for users to quickly locate your listings in the directory. Resources 

are URL links to your website and are an easy way to provide users with more detailed 

information about your organization. 

Services 

All services listings should include the following: 

1. Services overview 
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2. Services provided—Checklist 

3. Industries served by your services offerings 

Services Overview 

Include enough details for users to understand the basics of your services offerings and get 

them interested in learning more. Include things like the following: 

 Focus and ArcGIS Platform know-how  

 Services related to specific products, templates, information models or industry 

initiatives 

 Industry, market, and platform expertise 

 Esri Technical Certifications—Types of certifications, number of staff with 

certifications 

 Geographic reach (countries where you are currently providing services) 

 Other technology or specialty certifications 

 Examples of successful implementations 

 Where to get more details 

Industries 

List one or more key industries where you provide services on a recurring basis 

Solutions 

All solution listings should include the following: 

1. Solution name and description 

2. Solution type (software, data, SaaS, 

hardware) 

3. Platform (desktop, server, online, or mobile) 

4. Esri software and version 

5. Solution website  

6. Industries 

7. Screen shots or images 

8. Keywords 

9. Resources 

Solution Description 

Include enough details for users to understand the key benefits of your solution, how it will 

make them successful, and how they can learn more. Include things like the following: 

 Who it is designed for (what market/industry) 

 Key benefits, what problem(s) it solves, how it scales 

 How it is aligned with other solutions you offer—Is it part of a larger suite of 

products? 

 Which Esri technologies and versions it is designed for (ArcGIS Online, ArcGIS 10.1, 

10.2, etc.). 

 If this is an online solution, is it posted on arcgis.com or other locations (If yes, 

include links.) 

 Where is it marketed (global, national, region, named countries)? 

 Where to get more details 
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Industries 

List one or more key industries for which the solution is designed. This may include a 

combination of industries and industry focus areas, such as electric and gas (industry) and 

electric distribution and electric transmission. 

Keywords 

Adding keywords to your solution listings is an easier way to ensure that users will find 

information on your solutions more quickly. See the Partner Directory Keyword Tips in the 

Partner Enablement section of the Esri Partner Portal for ideas on keywords geared toward 

your industry focus. 

Resources 

Include a range of resource links to product pages, press releases, and videos on your 

website or include other links, such as arcgis.com, to access your applications or maps. 
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