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Enterprise Collaboration with
ArcGIS Business Analyst Server

B ArcGIS Business Analyst Server inte-
grates with other enterprise systems.

B Browser-based access to geographic
analysis is included.

B ArcGIS Business Analyst Server
standardizes geographic processing
techniques and workflow scenarios.

ESRIrecently released its first complete enter-
prise solution for business — ArcGIS Business
Analyst Server. This product builds on proven
capabilities and the comprehensive data pack-
age of ArcGIS Business Analyst Desktop. The
product integrates workflows into an enter-
prise environment by allowing users to pub-
lish and share business data, maps, analyses,
models, and reports across their organization
with a server-oriented solution.

This latest addition to the ArcGIS Business
Analyst product family combines GIS
server technology with extensive business,
demographic, and consumer spending data
to provide users with a complete business
Geolntelligence solution.

This server-based solution comes with
out-of-the-box Web applications and ser-
vices to help a spectrum of profession-
als solve complex business problems by
leveraging the ability to deploy services
from ArcGIS Business Analyst Server via a
browser-based, thin client interface. In addi-
tion to giving business professionals access
to GIS-enhanced business analysis tools, the
organization benefits by reducing the total
cost of ownership of these tools by deploy-
ing them and providing access via thin cli-
ents in focused applications.

ArcGIS Business Analyst Server includes
a workflow framework that combines indi-
vidual ArcGIS Business Analyst Server
actions along with attachments, scorecards,
and reports in a coordinated workflow tem-
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Businesses obtain true representations of their
trade areas by color shading their customers

according to the stores they visit.

plate. Workflow templates offer organiza-
tions the ability to create consistent and
repeatable processes for any analyses and
geoprocessing activities related to ArcGIS
Business Analyst Server.

Two fully functioning workflow templates
are included with this release. The Site Evalu-
ation template identifies four evaluation steps
that a business would take to determine the
suitability of potential locations. The Customer
Analytics template offers seven steps that can
be considered when evaluating the success of
marketing or advertising campaigns.

In addition, organizations can analyze mar-
kets and their competition, find the ideal site
for a new business location, evaluate the suc-
cess and profitability of existing facilities, and
perform advanced customer analytics.

With ArcGIS Business Analyst Server,
ArcGIS Business Analyst Desktop users now
have a mechanism to publish and share analy-
ses and models across departments, enabling
collaboration and more informed decision
making. Users in organizations operating in
different geographies with varied population
demographics can adapt models and analyses
to local conditions. Imagine having the abil-
ity to develop one model at the corporate or
organizational level and apply it across sev-
eral geographies while enabling users in each
geography to adjust parameters according to
the local demographic makeup.

Analyzing markets and competition, evalu-
ating new and existing locations, and perform-
ing customer analytics may sound familiar to
longtime ArcGIS Business Analyst Desktop
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users. Whereas before, analysis models may
have existed in silos on individual desktop
computers, users now have the ability with
ArcGIS Business Analyst Server to publish
their analysis to the rest of the team, regard-
less of the physical location of individual
team members. The organization benefits
from this collaborative environment by build-
ing a knowledge base that can be accessed by
multiple departments in different locations to
share common models and data repositories.

Use

End users can employ the ArcGIS Business
Analyst Server Web client to execute a
series of focused applications for solving
site location problems and customer target-
ing and analysis. End users often need only
to accomplish specific tasks, utilizing their
unique skills to solve recurring problems.
The integration of ArcGIS Business Analyst
Server with a traditional reporting mecha-
nism enables users in a marketing depart-
ment to perform a market ranking analysis
that evaluates the success of a marketing
campaign for a series of given cities.

Serve

Application developers can consume the ser-
vices published by GIS professionals with
ArcGIS Business Analyst Desktop when
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| Business Locations from infoUSA

Dynamap Transportation from Tele Atlas

Imagery

Also integrate your own dat

building new or customizing existing applica-
tions without having to become GIS experts.
For example, an application developer can
quickly build an easy-to-use end user Web
application for a company’s real estate depart-
ment that will screen potential new facility
locations. Users can pan and zoom on the map
from a citywide view to a street-by-street anal-

Shopping Centers from DMM

a (stores, customers, sales, etc.)

ysis all while ArcGIS Business Analyst Server
does the geoprocessing behind the scenes.

Author

ArcGIS Business Analyst Server helps stan-
dardize geographic processing techniques and
workflow scenarios, reduce software deploy-
ment costs, and ease implementation burdens.
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Creating a shape that encom-
passes all the customers within
. a specified driving distance or
b time is easy in the browser-
based interface.
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The Site Evaluation Workflow Template is a fully functioning example of the consistent and repeatable
business processes that can be created with the Workflow Framework.
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The ArcGIS Business Analyst Server Approach
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ArcGIS Business Analyst Desktop users
can design and execute models and analysis
on their desktops and use ArcGIS Business
Analyst Server to publish the results so they can
be viewed and accessed throughout the organi-  Spatial Overlay Market Penetration
zation. Publication-quality maps, reports, and
analysis output can be combined into market
studies and distributed in an easy, ready-to-use
Web browser-based application. Profile by Area

Customer-Derived Areas

Desire Lines Simple and Threshold Rings
Segmentation Profiles Drive-Time Polygons
Grids

Profile by Import from Table Trade Area from Standard Geography Levels

Integration with Enterprise Systems
ArcGIS Business Analyst Server integrates  Profile from Table with Geocoding
with existing tools and solutions available in
an enterprise and supports communication with
business intelligence applications (e.g., access  Target Group from Chart
to data warehouses or report engines) with a
number of Web services. Once installed, this
integrated set of applications and tools is ready ~ Core and Development Segments Report
to go with no development effort. The business
community, along with outward-facing, con-
stituent-focused organizations, needs the ability
to leverage its own information against demo-  Profile Comparison Bar Chart

Measure Cannibalization

Target Group from List Remove Overlap

Customer Tapestry Profile Report

Mediamark Research Inc. (MRI) Segmentation Report
(Understanding Your Target Customers)

graphic and geographic data in a server envi- Multiprofile Bar Chart Quick

ronment that enables information and analysis

to be deployed across the organization inacol- ~ Game Plan Chart Locator

laborative fashion. Target Penetration Map Geographic Customer Summary
More Information Four-Quadrant (Game Plan) Map Distance Decay

For more details on ArcGIS Business Analyst
Server, visit www.esri.com/baserver.

Market Ranking

ESRI® ArRcNEws™ REPRINTS ¢ VOL. 29 No. 3 * FALL 2007




®

ESRI

380 New York Street
Redlands, California
92373-8100 USA

Phone: 909-793-2853
Fax: 909-793-5953
E-mail: info@esri.com

For more than 35 years, ESRI has
been helping people make better
decisions through management
and analysis of geographic
information. A full-service GIS
company, ESRI offers a framework
for implementing GIS technology
and business logic in any
organization from personal GIS on
the desktop to enterprise-wide GIS
servers (including the Web) and
mobile devices. ESRI GIS solutions
are flexible and can be customized
to meet the needs of our users.

For More Information

1-800-GIS-XPRT (1-800-447-9778)
www.esri.com

Locate an ESRI value-added reseller
near you at
www.esri.com/resellers

Outside the United States,

contact your local ESRI distributor.

For the number of your distributor,
call ESRI at 909-793-2853,

ext. 1-1235, or visit our Web site at

www.esri.com/distributors

ESRI Regional Offices

Olympia
360-754-4727

California
909-793-2853
ext. 1-1906

St. Louis
636-949-6620

303-449-7779

Minneapolis
651-454-0600

San Antonio
210-499-1044

ESRI International Offices

Australia

www.esriaustralia.com.au

Belgium/Luxembourg
www.esribelux.com
Bulgaria
www.esribulgaria.com

Canada
www.esricanada.com

Chile
www.esri-chile.com
China (Beijing)
www.esrichina-bj.cn

China (Hong Kong)
www.esrichina-hk.com

Eastern Africa
www.esriea.co.ke

Finland
www.esri-finland.com

France
www.esrifrance.fr

Germany/Switzerland
www.esri-germany.de
www.esri-suisse.ch

Hungary
www.esrihu.hu

India
www.esriindia.com

Indonesia
WWWw.esrisa.com.my

Italy
www.esriitalia.it

Japan
WWW.esrij.com

Korea
www.esrikr.co.kr

Malaysia
WWW.esrisa.com.my

Netherlands
www.esrinl.com

Northeast Africa
202-516-7485

Philadelphia
610-644-3374

Boston
978-777-4543

Washington, D.C.
703-506-9515

Charlotte
704-541-9810

Poland
www.esripolska.com.pl

Portugal
www.esri-portugal.pt

Romania
WWW.€Sriro.ro
Singapore
WWW.esrisa.com
Spain
WWW.esri-es.com

Sweden
WWW.esri-sgroup.se

Thailand
www.esrith.com

Turkey
www.esriturkey.com.tr

United Kingdom
www.esriuk.com

Venezuela
WWww.esriven.com
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