
Focus

Increase the 
Value of Your 
Work
Implementing location analytics 
within an organization results in more 
demand for and better appreciation 
of GIS. The requests of non-GIS staff 
for authoritative datasets and carto-
graphic products that they can use 
with location analytics tools will drive 
the demand for GIS. The same staff 
will see the benefi ts of having access 
to geospatial experts who can help 
them with advanced techniques 
such as predictive modeling and 
network analysis as well as applica-
tion development. 
 As location analytics is added to 
fundamental business systems, there 
is less need to support trivial map-
making requests. Location analytics 
and ArcGIS Online provide self-
service mapping and analysis. The 
result: more people are empowered 
to create and use their own maps. 
Ultimately, staff can incorporate 
mapping into their workfl ows and 
decision processes. What does this 
mean to you? Daily interruptions 
are reduced so you can focus on the 
work that is more important to both 
you and your organization. 

 Spatial queries let you analyze area 
that you defi ne such as areas that are 
a 10-minute drive from a collection of 
specifi c locations. 

 Nearest-neighbor analysis fi nds the 
closest entities of a specifi c type near a 
given location. 

Share maps across devices so anyone 
can use them on tablets, smartphones, or 
desktops and they are available everywhere. 
For example, a map created in your CRM 
and available on mobile devices could be 
valuable to the sales force in the fi eld.

Share maps in presentations as dy-
namic rather than static maps. Maps cre-
ated in your business systems can be used 
in your presentations to make data more 
comprehensible. 

Share maps across business systems 
and use them as maps or map layers in other 
business systems. For example, a map of 
store locations generated in Excel can be 

used as a backdrop for maps of customers in 
your CRM. 

Share maps securely by controlling who 
within the organization has access to maps 
and who can modify them. 

Gain a Competitive Edge
Maximize the value of business data by fol-
lowing the four location analytics impera-
tives: go beyond basic mapping, enrich your 
view of the world, perform map-driven analy-
sis, and collaborate with maps. Esri Location 
Analytics products and the ArcGIS platform 
will help you and your organization apply the 
four imperatives of location analytics. 


