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Methodology statement: 
2025 Esri Market Potential  

Introduction Esri's 2025 Market Potential data measures the likely demand for a product or 
service in an area, as well as expected consumer attitudes on topics such as 
spending, health, and the environment.  

The database includes an estimate of the expected number of consumers and a 
Market Potential Index (MPI) for all items. The MPI compares the demand for a 
specific product or service in an area with the national demand for that product or 
service. The MPI values at the U.S. level are 100, representing overall demand. A 
value of more than 100 represents higher demand, and a value of less than 
100 represents lower demand. For example, an index value of 120 implies that 
demand in an area is likely to be 20 percent higher than the U.S. average; an index 
value of 85 implies that demand is 15 percent lower. 

 
How Esri 

calculates 
market potential 

Esri estimates market potential by combining third-generation Tapestry 
segmentation data with the MRI Survey of the American Consumer, 2024 
Doublebase data from MRI-Simmons. The 2024 Doublebase integrates information 
from four consumer survey waves covering the time period March 2022 through 
May 2024. Each survey respondent can be identified by Tapestry segment, so a 
rate of consumption by Tapestry segment can be determined for a product or 
service for a given area.  

 

The Expected Number of Consumers (households or adults) for a product or service 
in an area is computed by applying the consumption rate for Tapestry market 
segment n to households or adults in the area belonging to Tapestry segment n and 
summing across 60 Tapestry segments. 

Expected Number of Consumers = ∑ (Count𝑛𝑛 ∗ Consumption Rate𝑛𝑛)60
𝑛𝑛=1   

The Local Consumption Rate for a product or service for an area is computed as the 
ratio of the expected number of consumers for a product or service in the area to the 
total households or adults in the area. 

Local Consumption Rate = Expected Number of Consumers
Base Count

 

The MPI for a product or service for an area is the ratio of the local consumption rate 
for a product or service for the area to the U.S. consumption rate for the product or 
service, multiplied by 100.  

Market Potential Index = Local Consumption Rate
U.S. Consumption Rate

∗ 100 
 
Note that Market Potential product codes include the letter a or h following the first 
five digits to indicate a consumer base of adults or households, respectively. 
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Market Potential 
update 

 

Esri's 2025 Market Potential database incorporates third-generation Tapestry 
Segmentation data with new and revised items from the Doublebase 2024 
consumer surveys to provide a fresh outlook on local consumer preferences. The 
2025 data includes more than 3,550 items collected from MRI-Simmons surveys, 
grouped into the following thematic categories: 

 Automobiles & Other Vehicles 
 Automotive Products & Maintenance 
 Baby Products 
 Beverage Consumption (Alcohol) 
 Books & Cards 

 Media – Radio & Other Audio 
 Media – TV Viewing 
 Media – Yellow Pages 
 Personal Care Products & 

Services 
 Civic Activities & Political Affiliation 
 Clothing & Accessories 

 Pets & Products 
 Phones & Service 

 Convenience Stores 
 Electronics 
 Finances 

 Psychographics & Advertising 
 Psychographics & Food 
 Psychographics & Lifestyle 

 Garden/Lawn & Tools  
 Groceries 

 Psychographics & Media 
 Psychographics & Shopping 

 Grocery Shopping 
 Health 
 Home Improvement & Services 
 Household Furnishings & Appliances 
 Household Products 
 Insurance 

 Restaurants 
 Shoes 
 Shopping 
 Smoking 
 Sports 
 Toys & Games 

 Internet 
 Leisure Activities/Lifestyle 

 Travel 

 Media – Magazines & Newspapers  
 

 

The Esri 2025 Market Potential update adds nearly 200 new items, including the 
following: 

 Time spent on social media daily 
 Bill paying methods 
 Retirement plans/financial investment types 
 Passenger vehicle types 
 Leisure/lifestyle activities 
 Lottery/gambling/fantasy sports activities 
 Sports participation activities 
 Streaming video subscription services 
 The latest consumer electronics 

Note that there are two primary reasons an item is dropped from the Market Potential 
database: 

 The Survey of the American Consumer no longer includes the item in the 
survey questionnaire. 

 The item failed a statistical test for minimum sample size. In many cases, a 
thematically similar new item is created by rebinning the data (for example, 
combining quantities, expenditure ranges, and so on to increase sample 
size). 

The 2025 Market Potential update includes a glossary for abbreviations and 
acronyms used in the item descriptions. 

https://doc.arcgis.com/en/esri-demographics/latest/esri-demographics/mp-abbreviation-glossary.htm


 

 

 
 
 
 

 

For more information, visit 
esri.com/data/esri_data. 

http://www.esri.com/data/esri_data
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