








Article Submission Guidelines

For Inclusion in Industry-Related Esri Content

Thank you for your interest in submitting an article for use in industry-related Esri content such as industry eBriefs, industry
perspectives, the printed Esri News for State & Local Government newsletter, and online user stories. In some cases, content may

be shared for feature in non-Esri publications including newspapers, industry journals, and trade magazines. Esri will always contact
you in advance to ensure permissions are granted before sharing with third parties. Please thoroughly read and follow the article and
graphics guidelines before submitting your content for consideration. Articles must follow these guidelines to be considered.

Article Guidelines

Articles should describe an innovative approach to an issue or challenge using Esri software. The emphasis should be on the
problem being solved, a workflow being improved, and/or an innovative approach to progressing operations or services. The focus
should not be on the Esri product/service or partner solution, but on how the Esri product/service or partner solution provided real
value to a project or solved a problem.

= Keep the Audience in Mind: Articles should look to reach a cross section of readers, including elected officials, management,
industry practitioners, and GIS professionals. Articles should not be highly technical. They should be understandable to
someone who has only some familiarity with GIS.

= Use the Third-Person Point of View: Articles should be written in the third person (e.g., he, she, they, it).

= Writing for All Mediums: Articles should be written in a narrative or blog-style format. Do not use figure references. Do not use
footnotes. If a source must be referenced, do so in the body of the article, and if needed, in quotations.

= Think About What Makes a Good Story: Tell a compelling story that both a layperson and GIS practitioner would appreciate.
Some examples can be:

o Showcasing an innovative approach to an issue or problem

o Altering a workflow for the better

o Outlining a significant return on investment

o Presenting a repeatable pattern or solution that peers can emulate

o Introducing a quick solution to a common problem

o Demonstrating dedication and commitment to improve and inspire an organization or community using GIS

= Consider Length: Articles should be at least 800 words and no longer than 1,000 words. Esri may need to edit or condense
based on the medium in which it will be published.

= Use Proper Product and Solution Names: Please be sure to use the proper names for Esri products and/or partner offerings.

= Send Finalized Content: Do not send drafts. Send the final, polished article that has been approved by all applicable persons

or departments in your organization.

Submit a Story

Partners, startups, nonprofits, and customers are encouraged to submit
an article for inclusion in future content.

Submit your story at




Esri News for State and Local Government

Submission Deadlines

Ad and Content  Expected
Issue Material Due Mail Date

Spring 2026 January 9, 2026 April 2, 2026

Summer 2026 February 28, 2026 June 25, 2026

Fall 2026 June 27, 2026 October 29, 2026

Winter 2027 September 5, 2026  January 15, 2027

Ad

Pricing
Insertion Platinum
Rates 1x Tier (1x) Gold Tier (1x)
20% Discount 10% Discount
Full Page $3,200  $2,560 $2,880

Newsletter Samples

Enhancing Govéfnment Operations with
Unified Address and Road Data Management

Enhancing Road Closure Management with
Esri's Community Maps Program

Print Ad Dimensions
8.375" w x 10.875" h (trim)
(Add .125" bleed)

Please keep all text and logos at least .25" inside trim.
All art sizes are measured in inches.

CIOs Celebrate Their Path




Industry-Related eBriefs

A series of eBriefs targeted at industries within state and

local government that include, but are not limited to, urban
and regional planning, land records, public works, economic eBrief Samp|e
development, transportation, environmental and natural
resources, health and human services, public safety, IT, and GIS. @esri

State and Local
Government e-Brief

Digital Opportunities

= Reaches more than 171,000 email subscribers in total

= Targets Esri software users and prospective GIS customers
across all levels of state and local government

= A channel for providing the latest information on events,
training, articles, and thought leadership on a more
frequent basis

Solid Waste Authority of Palm Beach County Runs Smart Mini

= A perfect way to support branding and awareness and City

See how the county modernized waste management, resulting in more efficient

provide potential lead generation

operations and environmental compliance.

= Drives toward a more immersive experience that connects
users directly with advertiser sites

= Sent 10 times a year and distributed free of charge to

anyone who uses or is interested in GIS Managing Pennsylvania's Wildlife

The Pennsylvania Game Commission has undergone a

200 5% digital transformation to support hunters and better
. . o manage game species
Limited to one advertiser per edition. §

- Learn More
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Cross-Agency Collaboration Quickly Reopens Baltimore
Shipping Channel

Key Bridge collapse prompts swift response from local

E T governments to support port restoration after cargo ship
eBrief Subscriber Count J__
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Product Updates

Updated American Community Survey Data Now Available

90,000 Wi dayf s o the s

Bureau, Esri updates the ACS five-year
estimates (2019-2023) in ArcGIS Living
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Submit and receive survey records with

40 OOO Survey 123 directly in ArcGIS Earth app
7

on desktop to effortlessly manage and

report operational data.

30,000

10,000 —
» )
(e D S N < it RS eploye
(2] Ne) 2] Nearly 9,000 organizations deployed
oo @Q § @Q @ @ S < \\S @ ArcGIS Solutions in 20241 Check out the
\/@ 8 @ IS $ § ’:LD [OIAN] top 10 most popular solutions, as well as
S ¢S O 9 Es
RN SE S L s
(;)(.D ) O AQ) »kOS' QQ ’§ ,§ See the Report
O Q‘Z’ NS A8 § :|




Industry-Related eBriefs

Submission Deadlines

Edition Ad Material Due Date

March 2026 February 6, 2026
April 2026 March 6, 2026
May 2026 April 10, 2026
June 2026 May 8, 2026
July/August 2026 June 5, 2026

September 2026

August 7, 2026

October 2026

September 4, 2026

November/December 2026

October 9, 2026

January 2027

December 11, 2026

February 2027

January 8, 2027

Pricing

Insertion Rates
Banner Ad

1x

$795

eBrief Samples

Public Works and
Engineering e-Brief

Esri State and Local Government eBrief - December

@ Esri State and Local Team <newsletter@esricom>
.o

State and Local
Government e-Brief

Ad

Digital Ad Dimensions
1200 w x 600 h (pixels)
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Advertising Specifications

Mechanical Requirements (print ads only)

Graphic File Format
= High-resolution PDF and EPS files are preferred; TIFF files
are accepted.

= Fonts must be embedded.

Image Files

= All files must be created at 100 percent size and 300 dpi
or better.

= Color ads must be saved in CMYK color mode (no spot or
RGB colors).

= Art bleed on full-page ads must be .125" beyond trim size
on all four sides.

= Allow .25" minimum margin (safe area) inside the trim size

to ensure important content is visible.

Additional Notes

= Ads must have the current Esri logo. Logos can be found
in the Esri Partner Portal.

= Partner will be billed after the newsletter is mailed.

= All ads are subject to Esri approval.

Advertising Sales and Information

Please address all questions concerning advertising placement,
mechanical requirements, and material deadlines to the following:

Advertising
380 New York Street
Redlands, California 92373-8100 usa

T 909 793 2853 x1-4810

Advertising Policies

Review/Approval

Materials for new advertisements must be submitted to Esri
for review and approval. Esri’s ad review process ensures that
all ads are in accordance with current editorial standards and
guidelines. If changes are required, all final materials will need
to be resubmitted.

All advertising is subject to publisher approval. All organizations
must be preapproved before they may advertise in any Esri
publication.

Esri Trademark and Logo Guidelines

Esri partners advertising in Esri publications are authorized to
use certain emblems and other trademarks and service marks
owned by Esri. To help you in developing your advertisements,
sign in to the secure Esri Partner Portal to view the Brand Usage
Guide, Trademark and Logo Guidelines, Product Naming
Guide, and Advertising Guidelines. Utilizing these guidelines
will ensure that you are using Esri trademarks, service marks,
logos, emblems, and Esri product names correctly, thereby
streamlining the ad approval process. Please note the following:

= Your company'’s logo should appear equal to or larger than
the partner emblems—you can view sample layouts and tap
into ideas on emblem placement in the various guides.

= Atrademark symbol only needs to be used once, after the
first appropriate use of the wordmark, in a document.

= An attribution must be added at the end of a document (at
the bottom of the page, in type smaller than other text).

If you are unable to access the Esri Partner Portal and need
assistance, please contact the partner operations team at
partnerresourcecenter@esri.com.
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Copyright © 2026 Esri. Al rights reserved. Esri, the Esri globe logo, The Science of Where, @esri.com, and esri.com are trademarks, service
marks, or registered marks of Esri in the United States, the European Union, or certain other jurisdictions. Other companies and products or
services mentioned herein may be trademarks, service marks, or registered marks of their respective mark owners.
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