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Unlock Holistic Customer Insights  
With Location Intelligence

LOCATION INTELLIGENCE IS A LARGELY UNTAPPED RESOURCE
Many firms struggle to leverage location intelligence (LI) at scale

LOCATION INTELLIGENCE DRIVES PROFITABILITY

INTERNAL CHALLENGES HOLD BACK FIRMS
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of respondents said 
location data is important 
or critical to understanding 
customer engagement.

LOCATION DATA 
DRIVES CUSTOMER 
INSIGHT

expands/supports customer analytics capabilities 44% 

breaks silos to create single source of truth 44% 

increases revenue 42%

increases operational efficiencies 41% 

75% 

Top benefits expected 
from investing in a location 
intelligence platform

Lack of skills and technical 
capabilities prevent firms 
from using location data’s 
full potential.

lack of technical  
skills or 

knowledge

44%
location data  
exists in silos

42%
data sets are too  
large to manage  

and analyze

41%
cleaning and 

transforming data 
takes too long

40% 




