Tapestry Segmentation
™

Esri’s Tapestry™ Segmentation system divides U.S. residential areas into 65 distinctive segments based on socioeconomic
and demographic characteristics to provide an accurate, detailed description of U.S. neighborhoods. Tapestry Segmentation
can help you to identify your best markets, find the most profitable consumer types, tailor marketing messages to fit your
audience, and define product and service preferences. Here’s a brief description of a Tapestry segment.

26—Midland Crowd
Segment Code—26
Segment Name—Midland Crowd

LifeMode Summary Group—L12 American Quilt
Urbanization Summary Group—U10 Rural I

Demographic

Preferences

The growing population of 12 million, approximately 4
percent of the US population, identifies Midland Crowd as
Tapestry Segmentation’s largest segment. Since 2000, the
population has grown by 2.18 percent annually. The median
age of 37.2 years parallels that of the US median. Sixty-two
percent of the households are married couple families; half
of them have children. Twenty percent of the households
are singles who live alone. Midland Crowd neighborhoods
are not diverse.

These politically active, conservative residents vote, work
for their candidates, and serve on local committees. Their
rural location and traditional lifestyle dictate their product
preferences. A fourth of the households own three or more
vehicles; they typically own or lease a truck, and many own
a motorcycle. Proficient do-it-yourselfers, they work on
their vehicles, homes, and gardens and keep everything in
tip-top shape. They hunt, fish, and do woodworking. Dogs
are their favorite pets. They patronize local stores or shop
by mail order. They have recently bought radial tires. They
often go to the drive-through at a fast-food restaurant.

Socioeconomic
Median household income is $50,096, slightly lower than the
US median. Most income is earned from wages and salaries;
however, self-employment ventures are slightly higher for
this segment than the national average. The median net
worth is $88,854. Unemployment is below average. Half of
the residents who work hold white collar jobs. More than
45 percent of the residents aged 25 years and older have
attended college; 16 percent have earned a bachelor’s or
graduate degree.

Residential
Midland Crowd residents live in housing developments
in rural villages and towns throughout the United States,
mainly in the South. Three-fourths of the housing was built
after 1969. The home ownership rate is 81 percent, higher
than the national rate of 66 percent. The median home
value is $121,782. Two-thirds of the housing is single-family
houses; 28 percent are mobile homes.

Many households own a satellite dish so they can watch
CMT, the Speed Channel, Home & Garden Television,
NASCAR racing, rodeo/bull riding, truck and tractor pulls,
fishing programs, and a variety of news programs. They
listen to country music on the radio and read fishing and
hunting magazines.
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