Tapestry Segmentation
™

Esri’s Tapestry™ Segmentation system divides U.S. residential areas into 65 distinctive segments based on socioeconomic
and demographic characteristics to provide an accurate, detailed description of U.S. neighborhoods. Tapestry Segmentation
can help you to identify your best markets, find the most profitable consumer types, tailor marketing messages to fit your
audience, and define product and service preferences. Here’s a brief description of a Tapestry segment.

27—Metro Renters
Segment Code—27
Segment Name—Metro Renters

LifeMode Summary Group—L4 Solo Acts
Urbanization Summary Group—U1 Principal Urban Centers I

Demographic

Preferences

Young, educated singles, residents of Metro Renters
neighborhoods are just beginning their professional careers
in some of the largest US cities such as New York, Chicago,
and Los Angeles. Residents will sometimes share housing
with a roommate to help defray the cost of their high rent.
Households are either single person or shared. The median
age of 33.6 years is younger than the US median of 37 years.
Approximately 30 percent are in their 20s; 14 percent are in
their early 30s. This younger population is also more diverse
than the US population. Eleven and a half percent of the
residents are Asian.

Because they rent, “home and hearth” products are low
priority, although they will buy new furniture from stores
such as Crate & Barrel or Pier One Imports. Most of
them have renter’s insurance. They buy clothes and other
merchandise from traditional stores or online from favorites
such as Banana Republic, Gap, Nordstrom, amazon.com,
and barnesandnoble.com.

Socioeconomic
The median household income is $56,311 and rising.
Approximately 60 percent of employed residents work in
professional and management occupations, most in the
service industry sector. One of Tapestry Segmentation’s most
educated markets, more than one in four Metro Renters
residents aged 25 years or older holds a graduate degree;
one in three has earned a bachelor’s degree. More than 80
percent of these residents have attended college; 17 percent
are still enrolled in undergraduate or graduate school. Their
median net worth is $22,097.

Residential
Metro Renters neighborhoods are found in the largest
metropolitan centers across the United States, with the
highest concentrations in California, New York, and Illinois.
Approximately 90 percent of the housing is apartments; 37
percent in high-rise buildings. Median home value is $270,583.

Active Metro Renters residents work out regularly at clubs,
play tennis and volleyball, practice yoga, ski, and jog. They
go dancing, visit museums, attend classical or rock concerts,
go to karaoke nights, the movies, eat out, and travel
overseas and domestically. They read two or more daily
newspapers; history books; and airline, fashion, epicurean,
travel, and business/finance magazines. They listen to
alternative, jazz, classical music, all-news, and public radio.
They seldom watch TV; only news programs and movies.
They go online frequently to look for jobs, make travel
arrangements, download music, research real estate, watch
videos, and shop. Many buy their PCs online; they prefer
laptops, although many also own PDAs. Politically, these
neighborhoods are liberal.
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