Tapestry Segmentation
™

Esri’s Tapestry™ Segmentation system divides U.S. residential areas into 65 distinctive segments based on socioeconomic
and demographic characteristics to provide an accurate, detailed description of U.S. neighborhoods. Tapestry Segmentation
can help you to identify your best markets, find the most profitable consumer types, tailor marketing messages to fit your
audience, and define product and service preferences. Here’s a brief description of a Tapestry segment.

30—Retirement Communities
Segment Code—30
LifeMode Summary Group—L5 Senior Styles
Segment Name—Retirement Communities Urbanization Summary Group—U4 Metro Cities II

Demographic

Preferences

Most of the households in Retirement Communities
neighborhoods are single seniors who live alone; a fourth is
married couples with no children living at home. This older
market has a median age of 52.6 years. One-third of the
residents and 44 percent of householders are aged 65 years
or older. Twenty-three percent of the population and 31
percent of householders are aged 75 years or older. Most of
the residents are white.

With more time to spend on leisure activities and hobbies,
residents play musical instruments, paint or draw, work
crosswords, play bingo, or attend adult education classes.
They also visit museums, attend the theater, go dancing,
practice yoga, go canoeing, and play golf. They will travel to
gamble in Atlantic City or to visit Disney World. They attend
sports events such as golf tournaments, tennis matches, and
baseball games. They spend time with their grandchildren
and spoil them with toys. Politically active, these residents
are “joiners” and belong to civic clubs and charitable
organizations. They own stocks and bank online. They prefer
to own or lease a domestic vehicle.

Socioeconomic
The median household income for Retirement Communities
is $49,174, slightly below the US median, but the median net
worth of $99,494 is much higher than the US value. Nearly
half of the households earn income from interest, dividends,
and rental properties; 45 percent receive Social Security
benefits; and 26 percent receive retirement income. Most of
those still working are employed in white-collar occupations.
Retirement Communities residents are an educated group:
14 percent of the residents aged 25 years and older hold a
graduate degree, 35 percent have a bachelor’s degree, and
more than 60 percent have attended college.

Residential
Retirement Communities neighborhoods are found mostly
in cities scattered across the United States. Most housing
was built after 1959. Congregate housing with meals and
other services included in the rent is a feature of these
neighborhoods. Fifty-seven percent of the households live
in multiunit buildings; however, 34 percent of the housing is
single-family structures, and 8 percent is townhouses. The
home ownership rate is 54 percent; the median home value
is $183,328.

These residents describe themselves as moderate or
frequent viewers of daytime and primetime TV. They watch
news programs and baseball games, tennis matches, and
golf tournaments. Cable channel favorites are Bravo, truTV,
ESPN news, and Travel Channel. They listen to classical
and public radio. Avid readers, they regularly read daily
newspapers.

For more information about Tapestry
call Esri at
1-800-447-9778
Send e-mail inquiries to
info@esri.com
Visit
esri.com/tapestry
Copyright © 2011 Esri. All rights reserved. Esri, the Esri globe logo, Tapestry, @esri.com, and esri.com are trademarks, registered
trademarks, or service marks of Esri in the United States, the European Community, or certain other jurisdictions. Other companies and
products mentioned herein may be trademarks or registered trademarks of their respective trademark owners.
G45224
ESRI2C10/10dg

