Tapestry Segmentation
™

Esri’s Tapestry™ Segmentation system divides U.S. residential areas into 65 distinctive segments based on socioeconomic
and demographic characteristics to provide an accurate, detailed description of U.S. neighborhoods. Tapestry Segmentation
can help you to identify your best markets, find the most profitable consumer types, tailor marketing messages to fit your
audience, and define product and service preferences. Here’s a brief description of a Tapestry segment.

33—Midlife Junction
Segment Code—33
LifeMode Summary Group—L10 Traditional Living
Segment Name—Midlife Junction Urbanization Summary Group—U8 Suburban Periphery II

Demographic

Preferences

The median age for residents in these neighborhoods is
41.8 years; nearly 20 percent are aged 65 years or older.
Households are a mix of family types and singles who live
alone or share housing. Nearly half are married-couple
families; 31 percent are singles. Most of these residents are
white.

Midlife Junction residents live quiet, settled lives as they
move from child-rearing into retirement. To finance their
retirement, they own certificates of deposit, savings bonds,
and IRAs. They’re careful spenders, always looking for
bargains, and not swayed by fads.

Socioeconomic
Most are still working; although at 61 percent, the labor
force participation rate is slightly below average. A third
of the households receive Social Security. The median
household income of $48,161 is slightly below the US
median; the median net worth is $80,220. Educational
attainment levels are comparable to the US levels.

Residential
Although scattered in suburbs across the country, these
neighborhoods are found more frequently in the South and
Midwest. Sixty-five percent of residents own their homes,
close to the US rate. Nearly two-thirds of the housing is
single family; the remainder are primarily apartments in
multiunit buildings. The median home value of $131,464 is
lower than the US median of $157,913.

On weekends, they eat fast food or go to family restaurants
such as Friendly’s or Perkins. They drive standard-sized
domestic cars and shop by mail or phone from the L.L. Bean
and JCPenney catalogs. They communicate with friends and
family by e-mail. They go fishing, take walks, work crossword
puzzles, play board games, do woodworking, and read
science fiction or romance novels. They watch TV network
shows and news programs.
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