Tapestry Segmentation
™

Esri’s Tapestry™ Segmentation system divides U.S. residential areas into 65 distinctive segments based on socioeconomic
and demographic characteristics to provide an accurate, detailed description of U.S. neighborhoods. Tapestry Segmentation
can help you to identify your best markets, find the most profitable consumer types, tailor marketing messages to fit your
audience, and define product and service preferences. Here’s a brief description of a Tapestry segment.

51—Metro City Edge
Segment Code—51
Segment Name—Metro City Edge

LifeMode Summary Group—L3 Metropolis
Urbanization Summary Group—U6 Urban Outskirts II

Demographic

Preferences

Married couples, single parents, and multigenerational
families are the household types found in Metro City Edge
neighborhoods. Grandparents are caregivers in 4 percent
of these households, twice the US rate. The median age of
this segment is 29.4 years because of the children, including
adult children who still live at home. The average family size
of 3.5 is slightly higher than the US average. Seventy-two
percent of the residents are black; 17.3 percent are white;
and 4 percent are American Indian—four times the US level.

Metro City Edge residents must spend their money wisely
to ensure the welfare of their children. They tend to shop for
groceries at Piggly Wiggly, Kroger, and Aldi but will go to
superstores and wholesalers for bulk purchases of household
and children’s items. Some will have their vehicles serviced
at auto parts chains. They eat at fast-food or family-style
restaurants such as Old Country Buffet or Ryan’s.

Socioeconomic
The median household income for this segment is $33,018;
the median net worth is $14,773. Although 78 percent of
households derive income from wages and salaries,
9 percent receive public assistance and 9 percent receive
Supplemental Security Income. Nearly half of employed
residents work in service industries. Unemployment is more
than double the US level. One in ten residents aged 25
years or older have a bachelor’s or graduate degree; four in
ten have attended college.

Residential
Metro City Edge residents live in older suburban
neighborhoods of large metropolitan cities, primarily in the
Midwest and South. Sixty-eight percent live in singlefamily
homes; 14 percent live in buildings with two to four units.
The home ownership rate is 53 percent; the median home
value is $70,892. Although home prices are relatively
inexpensive, many families are young, unsettled, and still
renting. Seventy percent of the housing units were built
before 1970.

They watch sitcoms, movies, news programs, courtroom
shows, and sports such as pro wrestling on TV. Accessing
the Internet at home isn’t important. They go to the movies
and professional football games and play basketball. They
read music and baby magazines and listen to urban and
contemporary hit radio.

For more information about Tapestry
call Esri at
1-800-447-9778
Send e-mail inquiries to
info@esri.com
Visit
esri.com/tapestry
Copyright © 2011 Esri. All rights reserved. Esri, the Esri globe logo, Tapestry, @esri.com, and esri.com are trademarks, registered
trademarks, or service marks of Esri in the United States, the European Community, or certain other jurisdictions. Other companies and
products mentioned herein may be trademarks or registered trademarks of their respective trademark owners.
G45224
ESRI2C10/10dg

