Tapestry Segmentation
™

Esri’s Tapestry™ Segmentation system divides U.S. residential areas into 65 distinctive segments based on socioeconomic
and demographic characteristics to provide an accurate, detailed description of U.S. neighborhoods. Tapestry Segmentation
can help you to identify your best markets, find the most profitable consumer types, tailor marketing messages to fit your
audience, and define product and service preferences. Here’s a brief description of a Tapestry segment.

52—Inner City Tenants
Segment Code—52
LifeMode Summary Group—L8 Global Roots
Segment Name—Inner City Tenants Urbanization Summary Group—U4 Metro Cities II

Demographic

Preferences

Inner City Tenants residents are a microcosm of urban diversity;
their population is represented primarily by white, black, and
Hispanic cultures. Three in ten residents are Hispanic. This
multicultural market is younger than average, with a median age
of 27.8 years. The household composition also reflects their youth.
Household types are mixed; 34 percent are singles, 28 percent
are married-couple families, 21 percent are single parents, and 10
percent share housing. Turnover is high in these neighborhoods
because many are enrolled in nearby colleges and work parttime. These neighborhoods are also a stepping-stone for recent
immigrants, with an annual population growth of 0.6 percent.

With their busy lifestyle, Inner City Tenants residents
frequently eat at fast-food restaurants and shop for
groceries at nearby stores such as Albertson’s. They prefer
easy-to prepare frozen and canned foods. Internet access
at home is not typical in this market, but those who have
no access at home will surf the Internet at school or at
the library. Playing games and checking e-mail are typical
online activities. Households have recently bought video
game systems and baby items such as food, products,
furniture, and equipment. They prefer to shop at Target and
Walgreens.

Socioeconomic

They go to the movies and professional football and
basketball games, play football and basketball, and go
bowling. They read magazines, particularly news and
Entertainment Weekly, and listen to urban or contemporary
hits radio. Some enjoy the nightlife, visiting bars and going
dancing at nightclubs.

The median household income is $34,041; the median net worth
is $11,250. Because few own their homes, most of their net
worth comes from savings. Eighty-three percent earn income
from wages and salaries; 7 percent receive public assistance.
More than 45 percent of the population aged 25 and older has
attended college; 5 percent hold a graduate or professional
degree. Earning a college degree is at the forefront of their goals,
so many work part- and full-time to fund their college education.
Approximately half of the employed residents work in white-collar
occupations. This market has twice the national level of residents
who work in the accommodation/food services industry.

Residential
These neighborhoods are located primarily in the South and West.
Most Inner City Tenants residents rent economical apartments
in mid- or high-rise buildings. One-fifth of the housing is owneroccupied, and the median home value is $103,092. Most of the
housing units were built in the 1960s, 1970s, and 1980s. For
their average commute to work of 25 minutes, many residents
drive their vehicle or depend on other modes of transportation.
Seventeen percent of the households do not own a vehicle.
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