Tapestry Segmentation
™

Esri’s Tapestry™ Segmentation system divides U.S. residential areas into 65 distinctive segments based on socioeconomic
and demographic characteristics to provide an accurate, detailed description of U.S. neighborhoods. Tapestry Segmentation
can help you to identify your best markets, find the most profitable consumer types, tailor marketing messages to fit your
audience, and define product and service preferences. Here’s a brief description of a Tapestry segment.

09—Urban Chic
Segment Code—09
Segment Name—Urban Chic

LifeMode Summary Group—L2 Upscale Avenues
Urbanization Summary Group—U3 Metro Cities I

Demographic

Preferences

Urban Chic residents are professionals who live a
sophisticated, exclusive lifestyle. More than half of these
households are married-couple families, similar to the US
proportion. Fewer than half of them have children. Unlike
the United States, there is a smaller proportion of single
parents and a higher proportion of singles and shared
households. The median age is 42.7 years; the diversity
index is 51.

Urban Chic residents focus more on their lifestyle than
ambience. They travel extensively, visit museums, attend dance
performances, shop at upscale stores, and do volunteer work.
To stay fit, they downhill ski; go backpacking, hiking, and biking;
practice yoga; do aerobics; play tennis;and lift weights. They
buy natural or organic food and take a multitude of vitamins
and dietary supplements. They drink imported wine and truly
appreciate a good cup of coffee.

Socioeconomic

These busy, tech-savvy residents use PCs extensively. This is
a top segment to own an Apple computer. They go online
to arrange travel; get the latest news; check their investment
portfolios; trade stocks; and buy books, clothes, flowers, and
tickets to concerts and sports events. They use credit cards,
often charging more than $700 a month. They also own
shares in stocks, tax-exempt funds, mutual funds, and money
market funds. They will occasionally use a financial planner or
brokerage firm.

A median household income of $87,202 and a median
net worth of $314,496 enable residents of Urban Chic
neighborhoods to live in style. They are well-educated;
more than half of residents aged 25 years and older hold a
bachelor’s or graduate degree; 80 percent have attended
college. They work in a variety of occupations, especially
professional, management, and sales positions in the
scientific and technical services, educational services, and
health care industry sectors. Twenty percent of these
households earn income from self-employment ventures; 55
percent receive additional income from investments.

Residential
Major concentrations of Urban Chic neighborhoods
are found in urban areas on the northern and southern
California coasts and along the east coast. Homes range
in age from pre-World War II to post-2000, and types from
high-rises to single-family houses. Sixty-three percent
of the housing is single-family; 27 percent is apartments
in multiunit buildings. The rate of homeownership is 66
percent. The median home value is $536,367.

Urban Chic is one of Tapestry Segmentation’s top segments for
radio listening; these residents tune in to classical music, all-talk,
and public radio. They are also avid readers of newspapers;
books; and general editorial, news and entertainment,
business, and home service magazines. They seldom watch TV;
however, their favorite channels broadcast news programs and
documentaries.
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