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Your ArcGIS Online user profile is the way 
the rest of the ArcGIS Online community 
learns about you and determines the value 
and veracity of your shared items and groups. 
Creating an informative profile is a best 
practice whether you’re making maps and 
apps for others in your GIS department, for 
users across your organization, or the public.

Do It Now
After getting your account, one of the first 
things you should do is create a good pro-
file. After signing up, you’ll be presented 
with your account information. It will be 
blank. It’s a good idea to complete your 
profile when you first sign on. However, 
you can change your profile anytime by 
clicking My Profile in the drop-down under 
your name after signing in to your account.

What Is a Good Profile?
A good profile includes pertinent informa-
tion about you or the group or organization 
you represent. Things you can include in 
your profile are a good thumbnail, some 
information about you, your roles and re-
sponsibilities in your organization (if ap-
propriate), and contact information. 
 If you are an official representative of an 
organization, including the organization’s 
logo with your profile is a good idea. When 

Fill Out Your Profile and Be Somebody
you share items on behalf of a company or 
organization, you may want the organiza-
tion to be the recognized source instead of 
yourself or some other individual. 
 In that case, create an account repre-
senting the organization. The administra-
tor for your organization can transfer own-
ership of items as needed to that account. 
Note that ArcGIS terms of use prohibit 
sharing of account logins, so this must be 
a separate account.

Make Sure It’s Visible
Ensure that your profile will be visible to 
others by clicking the radio button next to 
Everyone (public) under Who can see your 
profile? in the account settings. That way, 
no matter how you share your items, others 
will know about you and the organization 
you represent.

Note: Your administrator may not allow you 
to control these settings. 

Make Your Profile Look Good
You can format your profile for easier read-
ing by inserting carriage returns. While the 
profile editor does not currently support 
WYSIWIG editing or HTML, you can add 
carriage returns and other special charac-
ters using HTML decimal codes (the codes 

 This profile provides context for and 
confidence in the content shared.

 Use HTML decimal codes to format the 
text in your profile.

used in HTML to get special characters 
to display). The codes for carriage returns 
(&#10;) and line feeds (&#13;) are useful for 
improving profile formatting.

It’s Never Too Late
You can edit and update your profile at 
any time, so it’s never too late to add or im-
prove your profile to let others know who 
you are and who you represent. This will 
provide context and reassurance to others 
who might want to use your shared items.
 For more information, see the ArcGIS 
Online help topic Manage profile.

Hands On

offering tips for how to remedy them. When everything checks out, 
you’ll get a green banner.
 
Tip: Set Delete Protection for the maps and other items used by 
your story map that are stored in your ArcGIS Online account so 
that they’re not accidentally removed. Check the box for Delete 
Protection in the Settings tab in the Item Details pages and click Save.

Step 10: Socialize and Share
Congratulations! You’ve got a great story to tell. Now it’s time to 
socialize and share it with others. Your story map might be only for 
internal use, but it’s still important to share it. 
 Make sure you’ve got a great thumbnail. It will be an essential part 
of your story’s appearance in ArcGIS Online and when you socialize it. 
Click on the default thumbnail on the Item Details page to replace it. 
 Your story map deserves the accolades of a broader audience. 
Add it to your organization’s home page gallery. Email it to your 

colleagues. Most story maps are public, so add the link or embed 
the story map on your website. Add it to your blog, Tweet it, and 
post it on Facebook. Share it widely. 

Some Final Words
Making story maps is easy—like learning those basic guitar chords. 
The hardest parts—and the parts that elude even seasoned GIS 
professionals—are telling the right story for your audience, devel-
oping the correct narrative, and getting the best media and maps 
you can. Following the steps suggested in this article can help you 
put your best story map forward.
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